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Introduction 
For Fohhn Audio AG, sustainability is an integral part of corporate responsibility. With this sus-

tainability report for the 2025 reporting year, the company transparently outlines how envi-

ronmental, social, and economic aspects are integrated into its corporate strategy and prac-

tices. The report is prepared in accordance with the VSME Standard (Voluntary Sustainability 

Reporting Standard for non-listed SMEs) and follows its structure for voluntary, standardized 

sustainability reporting in small and medium-sized enterprises. In accordance with the VSME 

Standard, data points are reported only if they are relevant to the company (“if applicable”). If 

nothing is reported for a specific category, it is either not relevant to Fohhn’s activities or the 

data points are not available. In the latter case, this is disclosed transparently. Reporting is 

based on the “Basic Module” of the VSME Standard. In the coming years, reporting is to be 

expanded step by step to include the “Comprehensive Module.” 

 

Sustainability reporting has been undergoing changes since the Omnibus I Directive, which 

took effect on March 18, 2026. This also applies to the VSME Standard, which is undergoing 

changes pursuant to the Delegated Act of July 3, 2026. The changes, which will take effect after 

the two-month review period, are not yet reflected in this report. It is based on the version 

from April 2025, prepared by EFRAG. 

 

The purpose of this report is to provide insights into Fohhn Audio AG’s sustainability perfor-

mance and goals, highlight progress, and openly address challenges. The content is aimed at 

various stakeholders: Investors are provided with a solid foundation for assessing the com-

pany’s long-term stability and risk management. Customers learn how the company assumes 

responsibility throughout the supply chain and across the product life cycle. Employees gain 

insights into internal measures and values that affect their day-to-day work. For the general 

public, the report offers a clear overview of the sustainable practices of a technology-oriented 

company in the field of professional audio technology. 
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With this report, Fohhn Audio AG expressly commits to responsible, forward-looking business 

practices while simultaneously promoting open dialogue with all relevant stakeholders, free 

from greenwashing. 
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Basic Module 

General Information 

B1 – Basis for preparation 

This report covers only the Basic Module, supplemented by some select content from the Com-

prehensive Module (for example, regarding greenhouse gas emissions). The VSME Sustainabil-

ity Report was prepared on an individual basis, which means the report is limited exclusively 

to information about Fohhn Audio AG. No information has been omitted due to confidentiality. 

The most important company information is presented below: 

 

Table 1: General Information 

Category  
Legal Form Aktiengesellschaft (AG) 
NACE Classification C26.40 – Manufacture of consumer electronics 
Total Asset 8,8 Mio. € (2024) 
Annual Revenue 22,6 Mio. € 
Employees (Headcount) 138 as of the end of 2025 
Location Nürtingen, Deutschland 
Geographic Coordinates 48°36'42.8"N 9°19'02.6"E 
ESG Certifications / Labels DIN EN ISO 14001  

Corporate Carbon Footprint (CCF)  

 

Fohhn is certified according to the environmental management standard DIN EN ISO 

14001:2015. The certification was granted in September 2024 and is valid through September 

2027. The audit is conducted by Intertek Italia S.p.A. The certificate is included in Appendix B. 

 

B2 – Practices, policies and future initiatives for transitioning towards a more 

sustainable economy 

Fohhn Audio AG views sustainability not as an isolated measure, but as a guiding principle that 

permeates all aspects of its business operations. To actively contribute to the transition to a 

more sustainable economy, the company implements a wide range of environmental, social, 

and economic practices that go beyond regulatory requirements. 
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Sustainable Practices 

A key element of the company’s environmental strategy is the tracking and continuous reduc-

tion of greenhouse gas emissions (see Module B3). Already today, 100% of the company’s total 

electricity consumption comes from certified green electricity, supplemented by its own pho-

tovoltaic system, which covers approximately 30% of the company’s electricity needs. An ex-

pansion of the photovoltaic system, including energy storage, is currently being evaluated. The 

modern company building is constructed to the KfW-55 standard and has been comprehen-

sively optimized for energy efficiency—featuring an air-source heat pump, a cross-flow heat 

exchanger, LED lighting, a green roof, and a software-controlled building management system 

for efficient control of energy consumption. 

Fohhn also provides targeted incentives for environmentally friendly behavior in the area of 

employee mobility, such as through company-owned electric vehicle charging stations and an 

e-bike leasing program. 

 

Sustainable Concepts 

Beyond its day-to-day operations, Fohhn Audio AG has established structural frameworks that 

systematically address ESG issues. An internal sustainability council (see Figure 1), which brings 

together employees from various departments and hierarchical levels, as well as a full-time 

sustainability manager, promote the strategic development and integration of relevant 

measures. The supply chain is characterized by short transport routes and long-standing, part-

nership-based relationships. The products themselves are designed for durability, reparability, 

and separability. This is complemented by a comprehensive service commitment (including a 

five-year warranty and ten years of spare parts availability) as well as collaborations with uni-

versities to promote sustainable innovation and research. Social standards and fair working 

conditions are also firmly embedded in the company. 
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Figure 1: Structure of the Fohhn Sustainability Council 

 

 

Future Initiatives and Plans 

In the future, Fohhn plans to further expand its reporting on Scope 3 emissions. In 2025, Scope 

3.1 (Purchased Goods and Services) was added. Following a materiality analysis conducted in 

the fall of 2025, Scope 3.4 (upstream transportation and distribution) was also identified as 

material. At present, the necessary data points are still lacking to report on this topic in a 

meaningful way. We are continuing to work on obtaining these data points and closing the gap 

in CO2 reporting. 

Another future cornerstone will be the development of a sustainability strategy based on the 

17 UN Sustainable Development Goals (SDGs). In the first step, the SDGs relevant to Fohhn 

were identified; in a subsequent step, goals will be defined for the individual areas and ulti-

mately formulated. 

At the same time, the methodology for calculating the Product Carbon Footprint (PCF) is being 

further developed and is intended to be reviewed by an external, independent body in the 

future. 

Through these practices, concepts, and initiatives, Fohhn Audio AG is making an active contri-

bution to the transformation toward a resilient, sustainable economy.  
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Environment Metrics 

B3 – Energy and greenhouse gas emissions 

Total Energy Consumption 

Total energy consumption in 2025, compared to 2024, breaks down as follows: 

 

Table 2: Energy Consumption 2025 in mWh 

    2024 2025 

Electricity  371,42 399,02 

 of which renewable energy 371,42 399,02 
  of which non-renewable energy 0 0 

Gas  74,63 79,48 

 of which renewable energy 0 0 
  of which non-renewable energy 74,63 79,48 

Total  446,05 478,5 
 

 

By switching to 100% green electricity, the purchase of electricity from non-renewable sources 

was eliminated for the year 2024. In 2025, an increase in energy consumption—both for elec-

tricity and gas—can be observed. This is attributable to Fohhn’s growth. Going forward, efforts 

will be made to reduce the share of fossil fuels and overall energy consumption. Initial consid-

erations regarding the use of renewable gas have been made and will be evaluated for the 

future. 

 

Greenhouse gas emissions 

Reported Scope 1 and Scope 2 CO2e emissions increased by approximately 16% compared to 

2024, rising from 17.40 metric tons of CO2e to 20.19 metric tons of CO2e. Figure 1 illustrates 

this trend graphically. 
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Figure 2: CO2e Emissions at Fohhn in Tons 

 

 

While Scope 1 & 2 emissions decreased significantly from 2023 to 2024 due to the switch to 

100% renewable electricity, a slight increase can now be observed again. This is primarily due 

to higher gas consumption resulting from a growing number of employees. 

In 2025, Fohhn Audio AG reported total greenhouse gas emissions of 1,311.41 metric tons of 

CO2e. As shown in Table 3, these emissions break down as follows. 

 

Table 3: Breakdown by Scopes 

  2024 2025 

Scope 1 (direct emissions) 16,2 18,46 
Scope 2 (indirect emissions) 1,2 1,46 

Scope 3 (indirect emissions) 162,5 1291,22 

Total 179,9 1311,14 
 

 

It should be noted that not all Scope 3 emission categories are accounted for. The following 

Scope 3 emissions are reported: 

77,50

105,53

17,40 20,19

0

100

2022 2023 2024 2025
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- 3.1 Purchased Goods and Services 

- 3.3 Energy- and fuel-related activities 

- 3.5 Waste  

- 3.6 Business trips 

- 3.7 Commuting 

Fohhn has set itself the goal of reporting all other Scope 3 categories that are material to the 

company in the coming years. Until that is the case, the company will transparently report 

which emission categories are included in the accounting and which are not. 

Table 4 presents the individual scopes and sub-scopes from 2022 (the first reporting year) 

through 2025. 

The sharp increase in Scope 3 emissions in 2025 is attributable to the inclusion of category 3.1 

(Purchased Goods and Services), which was reported for the first time. As a manufacturing 

company, such a figure is not unusual and indicates that we have identified a previously over-

looked area. With the increasing number of material reported Scope 3 categories in the coming 

years, the figure for 2026 is also expected to rise before eventually declining as a result of the 

implementation of further measures. The Corporate Carbon Footprint Certificate is included 

in Appendix A.  
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Table 4: Greenhouse Gas Emissions Scope 1, 2 and 3 

      2022 2023 2024 2025 

Scope 1 1.1 Direct emissions from combustion pro-
cesses in stationary facilities 11,60 14,34 15,00 15,97 

1.3 Direct Emissions of Volatile Gases  10,58  0,81 
1.4 Direct emissions from combustion pro-

cesses in mobile equipment (vehicle 
fleet) 5,00 1,98 1,20 1,95 

Scope 2 2.1 Indirect emissions from purchased elec-
tricity (stationary) 59,30 75,60 0,00 0,00 

2.1 Indirect emissions from purchased elec-
tricity (vehicle fleet) 1,60 3,01 1,20 1,46 

Scope 3 3.1 Purchased Goods and Services    1046,17 
3.3 Energy- and fuel-related activities  18,17 18,00 19,43 
3.5 Waste  0,76 1,00 1,01 
3.6 Business trips  77,26 65,90 124,78 
3.7 Commuting   61,52 77,60 99,83 

    Total 77,50 263,24 179,90 1311,41 

 

 

Greenhouse gas intensity 

The greenhouse gas intensity is 0.9 g CO2e/€. This is calculated by dividing Scope 1 and 2 green-

house gas emissions by revenue. 

 

B5 – Biodiversity 

The company, located in Nürtingen, occupies an area of approximately 1.5 hectares. The facil-

ity is not located within or near an area with biodiversity in need of protection, as defined by 

Natura 20001. Fohhn Audio AG recognizes the global challenge of biodiversity loss as one of 

the central environmental issues of our time. As a manufacturing company, Fohhn considers it 

its responsibility to actively contribute to the protection and promotion of biodiversity, partic-

ularly within the immediate vicinity of its facility. 

 
1 Vgl. Natura 2000 Viewer (https://natura2000.eea.europa.eu/) 
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A first concrete step in this direction is the installation of a green roof on the company building. 

A green roof not only improves the microclimate but also creates habitats for insects and birds 

in an increasingly impervious environment. 

In addition, Fohhn plans to implement further measures in the future to specifically promote 

biodiversity on its company grounds. To move closer to this goal, experts from “Bunte Wiese 

Stuttgart” have already conducted a site analysis on biodiversity and identified suitable site-

specific measures. These include, among other things, insect-friendly mowing practices to pre-

serve habitats and the installation of nesting aids for wild bees and other pollinating insects. 

Fohhn does not view biodiversity as an isolated issue, but rather as an essential component of 

forward-looking environmental management, in the spirit of holistic, sustainable corporate 

development. 

 

B6 – Water 

In 2025, Fohhn Audio AG had a total water withdrawal of 550 m³, none of which came from 

an area experiencing high water stress. Since the production process does not involve any wa-

ter-intensive processes, no measures are currently planned to reduce water use. Employees 

are regularly reminded of their responsibility to use water sparingly in the restrooms. 

 

B7 – Resource use, Circular Economy and Waste Management 

Waste generation 

The total annual waste generation in 2025 is 41.09 metric tons. The total annual amount of 

waste sent for recycling or reuse is 34.2 metric tons. This corresponds to all waste except for 

“Other Waste”. A breakdown of the waste by type is provided in Table 5. 

  

https://www.buntewiese-stuttgart.de/
https://www.buntewiese-stuttgart.de/


11 
 

Table 5: Waste by Type in Tons 

  2024 2025 

Other Waste 6,65 6,93 

Plastic Foil 1,59 1,35 

Cardboard 16,66 15,96 

Wood 8,47 9,47 

Styrofoam 0,18 0,15 

Batteries 0,46 0 

Electronic Waste 1,66 1,66 

Mixed Metals / mixed Scrap 2,94 3,91 

Aluminum Scrap 2,2 1,66 

Confidential Documents 0,7 0 

Total 41,51 41,09 

 

Fohhn continues to strive to reduce the amount of waste and to use alternatives whenever 

possible. 

 

Material Flows 

For a manufacturing company like Fohhn, material flows are of critical importance. They pro-

vide insight into the quality and quantity of the materials used and the environmental impacts 

associated with those materials. In 2025, we collected data on material usage for the first time 

as part of our CO2 accounting (Scope 3.1—Purchased Goods and Services). In the coming years, 

we will work to improve both the data collection methodology and material usage itself.  
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Table 6: Use of Materials in Tons 

  2025 

Wood 56,1 

Paper & Cardboard 51,1 

Aluminum 49,9 

Steel 48,9 

Speakers 38,6 

Plastics 33,0 

Electrical Items 29,7 

Other Metals 7,5 

Mineral Oil 1,4 

Clothing 0,1 

Total 316,3 

 

Note: The material usage is based on a rough estimate made to the best of our knowledge and 

belief, depending on the assigned material usage and supplier. The categories are derived from 

the calculation of the carbon footprint. It cannot be ruled out that the actual material usage 

may differ from this estimate.  
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Social Metrics 

B8 – Workforce – General Characteristics 

As of the end of 2025, the company employed 138 people. This corresponds to an annual av-

erage of 109.5 full-time equivalents. Of the 138 employees, 105 are male and 33 are female. 

There are 18 fixed-term employment contracts. The turnover rate at Fohhn Audio AG was 11% 

in 2025. 

 

B9 – Workforce – Health and Safety 

In 2025, there were two reportable workplace accidents. This corresponds to a workplace ac-

cident rate of 1.9%. In 2025, there were no fatalities attributable to work-related injuries or 

illnesses. 

 

B10 – Workforce – Remuneration, Collective Bargaining and Training 

In 2025, employee compensation was in all cases equal to or higher than the German mini-

mum wage of €12.82 per hour. At Fohhn Audio AG, there are no employees covered by col-

lective bargaining agreements or collective contracts. 

For the 2025 reporting period, no gender-disaggregated data is available on the average 

number of annual training hours per employee, as this information has not yet been system-

atically recorded. 
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Concluding Remarks 
Sustainability is not a snapshot in time, but rather a long-term development process and a 

journey that requires perseverance, a willingness to learn, and continuous improvement. 

Fohhn recognizes that a manufacturing company always leaves an environmental footprint. At 

the same time, Fohhn views this reality as an obligation to take responsibility and minimize its 

own impact on the environment and society as much as possible. 

This report documents the progress and challenges on the path toward more sustainable busi-

ness practices. Fohhn places great emphasis on transparency, realistic goal-setting, and an 

open approach to unresolved issues. This commitment was recognized in 2025 with the ESG 

Transparency Award (Appendix C). In the future as well, we will develop measures, scrutinize 

existing processes, and work together with employees, partners, and the public to actively and 

credibly help shape this transformation. 

After all, sustainability does not begin with a perfect state, but with the determined will to do 

better. Step by step. 

For more information about our sustainability efforts, please take a look at the “Fohhn Sus-

tainability 2025” presentation or visit our website under the “Responsibility” tab 

(https://www.fohhn.com/en/responsibility). 

If you have any questions, comments, or suggestions for improvement regarding the Fohhn 

Sustainability Report 2025, please don’t hesitate to contact us at nachhaltigkeit@fohhn.com. 

 

https://www.fohhn.com/en/responsibility
mailto:nachhaltigkeit@fohhn.com?subject=Sustainability%20Report%202025


III 
 

Appendix A: CCF Certificate 
 

 



IV 
 

Appendix B: DIN EN ISO 14001:2015 Certificate 
 

 



V 
 

Appendix C: ESG Transparency Award 
 

 


